IN THE CLAIMS 

All the claims on file are reproduced below: 




1 . (Previously presented) A system for use with ^ search engine to rank search 
results, comprising: 

an off-line ranking system for receiving any users' off-line surveys or feedback 
about businesses; 

the off-line ranking system generating ra^hg data from the any of the users' off-line 
surveys or feedback; 

wherein the rating data correlates higl^er quality search matches to higher business 
satisfaction ratings; and 

wherein the off-line ranking systenVindexes the rating data; 

a ranking repository for storing th^ rating data indexed by the off-line ranking 
system; and 

a result sorter for sorting quer^ results generated by the search engine, based on 
the rating data from the ranking /epository, and for generating ranked matches. 

2. (Unchanged) The system according to claim 1, further including a search results 
transformer that converts the ranked matches to a user browsable form. 

3. (Unchanged) The /ystem according to claim 2, further including an indexing 
engine that indexes wot) documents to generate indexed data. 

4. (Unchanged) /The system according to claim 3, further including a metadata 
repository for storing web documents that have been downloaded off-line. 



5. (Unchanged) The system according to claim 3, further including a query 
transformer which, when prompted by a query, applies a query request to the indexed 
data and generates the query results. 



AM9-99-0201 



6. (Unchanged) The system according to claim 1, further including an on-line 
ranking system for receiving rating data compiled froni an on-line source based on 
interactive criteria, and for indexing on-line rating dslta. 

7. (Unchanged) The system according to clanm 1 , wherein the off-line source 
includes any one or more of a questionnaire,ya survey, a non-web based rating 
service, or a web based rating service. 

8. (Unchanged) The system according to claim 1, wherein the interactive criteria 
assess the quality of a business in terms of any one or more of: customer satisfaction, 
professionalism, cost, and ease of use of a product or service. 

9. (Previously presented) A computer program product for use with a search 
engine to rank search results, Comprising: 

an off-line ranking systenr/for receiving any of users* off-line surveys or feedback 
about businesses; 

the off-line ranking sy^em generating rating data from the any of the users' off-line 
surveys or feedback; 

wherein the rating cfata correlates higher quality search matches to higher business 
satisfaction ratings; and 

wherein the off-Wne ranking system indexes the rating data; 

a ranking repository for storing the rating data indexed by the off-line ranking 
system; and 

a result soiifer for sorting query results generated by the search engine, based on 
the rating data from the ranking repository, and for generating ranked matches. 



10. (Unchanged) The computer program product according to claim 9, further 
including^^ search results transformer that converts the ranked matches to a user 
browsable form. 
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11. (Unchanged) The computer program product according to claim 10, further 
including an indexing engine that indexes web documents to generate/iridexed data. 

12. (Unchanged) The computer program product according to/laim 11, further 
including a metadata repository for storing web documents tha^nave been 
downloaded off-line. 

13. (Unchanged) The computer program product aca^rding to claim 1 1 , further 
including a query transformer which, when prompted by a query, applies a query 
request to the indexed data and generates the query results. 

14. (Unchanged) The computer program product according to claim 9, further 
including an on-line ranking system for receiving rating data compiled from an on-line 
source based on interactive criteria, and fo/indexing on-line rating data. 



15. (Unchanged) The computer program product according to claim 9, wherein the 
off-line source includes any one or rpore of a questionnaire, a survey, or a web based 
rating service. 




16. (Unchanged) The computer program product according to claim 9, wherein the 
interactive criteria assess the quality of a business in terms of any one or more of: 
customer satisfaction, professionalism, cost, and ease of use of a product or service. 



17. (Previously presented) A method for use with a search engine to rank search 
results, comprising: 

receiving any ot users' off-line surveys or feedback about businesses; 
the off-line ranking system generating rating data from the any of the users' off-line 
surveys or feedback; 
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the rating data correlating higher quality search matches to high^ business 
satisfaction ratings; 

indexing the rating data by means of an off-line ranking systfem; 

storing the rating data indexed by the off-line ranking sy^m, in a ranking 
repository; and 

sorting query results generated by the search engirt^, based on the rating data 
from the ranking repository, and for generating ranked matches. 

18. (Unchanged) The method according to cl/im 17, further including transforming 
the ranked matches into a user browsable forr 

19. (Unchanged) The method accordiQg to claim 18, further including indexing web 
documents to generate indexed data. 

20. (Unchanged) The method acicording to claim 19, further including storing web 
documents that have been downloaded off-line. 

21. (Unchanged) The method according to claim 19, further including applying a 
query request to the indexed/aata for generating the query results. 

22. (Unchanged) The/method according to claim 17, wherein receiving rating data 
includes compiling rating data from an on-line ranking system based on interactive 
criteria, and indexing ine on-line rating data. 

23. (Unchanged) The method according to claim 17, wherein receiving rating data 
includes compili/g rating data from any one or more of a questionnaire, a survey, or a 
web based rating service. 

24. (Unonanged) The method according to claim 17, further including compiling 
rating data/based on interactive criteria that assess the quality of a business in terms 
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of any one or mope of: custonner satisfaction, professionalism, cost, and ease of use of 
a product or s^ 




25. (New) A search result service for use with a search en^irle to rank search 
results, comprising: 

receiving any of users' off-line surveys or feedback ab6ut businesses; 

generating rating data from the any of the users' offline surveys or feedback; 

wherein the rating data correlates higher quality ^arch matches to higher business 
satisfaction ratings; 

indexing the rating data by means of an off-lifie ranking system; 

storing the rating data indexed by the off-li{?(e ranking system, in an off-line ranking 
repository; and 

sorting query results generated by theiearch engine, based on the rating data 
from the off-line ranking repository, andior generating ranked matches. 

26. (New) The search result seryice according to claim 25, further comprising 
transforming the ranked matches into a user browsable form. 

27. (New) The search result service according to claim 26, further comprising 
indjBxing web documents to^enerate indexed data. 

28. (New) The searcj?f result service according to claim 27, further comprising 
storing web document^ that have been downloaded off-line. 

29. (New) The search result service according to claim 27, further comprising 
applying a query/equest to the indexed data for generating the query results. 

30. (New) /The search result service according to claim 25, wherein receiving rating 
data comprises compiling rating data from an on-line ranking system based on 
interactiveycriteria, and indexing the on-line rating data. 
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31. (New) The search result service accor:(img to claim 25, wherein receiving rating 
data comprises compiling rating data fr9Prfany one or more of a questionnaire, a 
survey, or a web based rating sen^ 

32. (New) The search result service according to claim 25, further comprising 
compiling rating data b^ed on interactive criteria that assess the quality of a business 
in terms of any one^r more of: customer satisfaction, professionalism, cost, and ease 
of use of a prodm^t or service. 
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